
GRAPHIC DESIGN AND VIDEO INTERNSHIP OPPORTUNITY FOR MASS COMMUNICATIONS MAJORS

The USF Muma College of Business Dean’s Office is seeking a graphic design and video intern for the fall 2021 semester. Now is the time to apply 
as we prefer students earn course credit through the Zimmerman School of Advertising & Mass Communications.  

• We may be biased, but we think this is one of the best internship experiences for PR, journalism or advertising students.  

• You will be part of a team but you will direct yourself when it comes to your parts of a project.  

• You will get to put skills you have now into play while you learn new ones – such as how to design on-brand social media graphics, take 
high-quality stock photos and footage and create event collateral.

• You will be able to contribute ideas while working on some established projects that prior interns have already launched and made 
successful (so you don’t have to reinvent the wheel).

ABOUT THE GRAPHIC DESIGN AND VIDEO INTERNSHIP AT USF MUMA COLLEGE OF BUSINESS

The communications interns work in the USF Muma College of Business Dean’s Office, serving as a regular team member for the 5-person staff 
who handle the business school’s newsletter, special events, marketing, and public relations projects – along with a million other things. 

Interns typically work a minimum of 10 hours per week (24 hours per week for those seeking three credit hours – which we prefer!).  Work hours 
vary but are typically during the 8:45 a.m. – 5:30 p.m. time frame, though some projects can be done at the intern’s home, after hours, on the 
sofa, while watching American Horror Story.

Specific projects are assigned once the full internship team has been brought on board each semester. Because we now have a video wall in the 
college, it would be terrific to have at least one telecommunications student on the team, too. Having an intern specifically for more detailed 
graphic design projects, and who would work directly with the college’s graphic designer, will be a new addition to this group. The graphic design 
intern may be asked to collaborate with communications interns for certain projects (and will likely sit next to each other in the same room). 

Some examples of projects that the intern will handle:

• Help to keep the content on the college atrium’s video wall fresh and up-to-date. The wall is currently sections into different “categories,” 
one of which includes updates for upcoming events, college resources and need-to-know information. These rely heavily on still images, but 
shifting some of this to a more animated delivery could help keep things interesting.

• The video wall specifically includes spotlights of business students who are involved in other ways on campus, such as in the Honors 
College, any sport within USF Athletics, Student Government, performance or the USF HOT band. The graphic design intern will be 
responsible for reaching out to these departments, collecting high-resolution photos of these students and creating spotlights sizes for the 
video wall and social media.

• Graphic design for recurring events, such as the college’s Conversation with a CEO series, Selling with the Bulls, student retention events 
and the annual Homecoming Parade Watch Party hosted at the college will require assorted collateral: email invites, social media posts, 
day-of brochures, signage and accompanying video wall assets.

• As the college moves more toward video for our website, social media and more, we need to continually update our library of captivating 
stock footage and b-roll. While business students in-action aren’t as easily photogenic as someone in USF Athletics who is running, kicking 
a ball or scoring a goal, it is our job to capture dynamic imagery of business students collaborating, analyzing, being creative and – yes – 
sitting on a computer.

• As some people worked remotely from home, some discovered the hours-long Café Jazz videos on YouTube to play in the background while 
they studied. It would be very cool for the college to have its own version of this to play on the full video wall during exam weeks for students 
who come to the atrium to cram for their exams, finalize group projects and just need a place to think of their next great idea. 
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• Every month, the college puts out an external newsletter and an internal newsletter. We do not focus enough on taking these stories and 
turning them into videos, whether that be short 15- to 30-second animations for social media, long-form (2 minutes or less) interviews 
to be embedded with the story on our website, or footage and captions if the story is summarizing an event. Depending on the visual 
opportunities given each month, a goal of creating one video for these stories per month would not only further engage our audiences, 
but could be a great portfolio builder for someone looking to work in advertising, digital media, broadcasting or marketing.

• Assist with at least one promotional video (either the MBA program, the Bulls Business Community, Business Honors Program or the 
hospitality program). Intern would assist in filming, pre-production coordination and potentially post-production.

• Other duties as assigned, likely “one-off” projects where intern will handle events not scheduled at this time, newsworthy events or 
last-minute graphics.

WHAT YOU GET FROM THIS INTERNSHIP

This is an unpaid internship but that doesn’t mean you walk away empty-handed.  We guarantee that our interns leave with valuable new 
skills that will help them land a job. We work (almost) as hard as the interns to make sure that you have portfolio items and metrics that 
you can use to showcase how your work impacted project results.

Because we are located in the Dean’s Office, students selected for this opportunity have many opportunities to build their network and to 
meet influential business and community leaders.   

Other bonuses: attire is (most days) business casual (no jeans, no shorts).  The office is near the Dean’s Office kitchen, where all the leftover 
food from lunch meetings seems to head – meaning interns frequently enjoy free lunch! Few internships will work around your class schedule 
more than this one will.  You won’t have to worry about driving downtown or paying for parking because we are located on campus, in BSN 201.  

WHO DO WE WANT AND HOW DO YOU APPLY?

We want interns who like being part of a team.  We prefer interns who are juniors or seniors (but will consider sophomores who are go-
getters!).  We like interns who have a sense of humor (but know when it is time to be serious and just get the work done). Our favorite 
interns have been those who asked for initial direction on a project and then did it – coming back to ask questions or to clarify things but 
not waiting to be told exactly what to do and when.  

We are not micromanagers.  Our office is noisy and is often crowded.  Our “to do” list never ends.  Seriously.  Ask any prior intern.

• We share this because we believe that our interns should know a few things coming in:

• If you like a quiet, orderly workspace, this might not be the internship for you.  

• If you always tackle Step A, then Step B, and would never-ever move on to Step C while you are waiting for elements needed to finish the 
first two parts, then this internship is probably not for you.

• If you want someone to tell you exactly what to do when you arrive in the morning and to have your tasks for the day all lined up before 
you arrive, then you probably would not enjoy this opportunity.

However, if you relish being able to take big chunks of a project and make it your own, then this this might be the perfect internship for you.  
If you like contributing ideas that might make a project more successful (or run more smoothly), then this could be a great fit. If you are 
comfortable multi-tasking but you know when you have to plow through dreaded chores because the deadline is looming, this could be the 
internship you dream about landing.  If you like to write (and know that editors make your writing better) then this is the internship for you!

To apply:  send a well-written cover letter and résumé to Laura Kneski, laurakneski@usf.edu.  Résumés submitted without cover letters are 
rarely considered.

Applications will be accepted until August 6 for internships that begin in August.  

Applying early is to your advantage:  candidates who apply early will be interviewed early (meaning the slots could be full if you wait until 
August to apply).

OFFICE OF THE DEAN • MUMA COLLEGE OF BUSINESS
University of South Florida • (813) 974-3219 • business.usf.edu

mailto:laurakneski%40usf.edu?subject=Fall%202021%20Internship%20Application

